TARINE BUSINESS
JOURNAL

THE VOICE OF THE MARINE INDUSTRY FEBRUARY 2008 $2.50

. AT SEA-

PARTMENTS
TATE TO STATE

M NEW PRODUCT DISPLAYS TO DI
EFFECTS, TER ACCESS AND LEAN
THE MARINA & B
INTERESTS

8 ® MARKETING & MERcCHANDISING 10

CompPaNy NEws 12 ¢ AssociaTioN NEws 14 e New Probucts 18
= PeopLE NEws 262 MARINA NEws 34 ¢ NEws BRIEFs 36

AT S




e ——

orth Carolina has a history

and a comfort level with

being center stage. From
1720 to 1870 it was the world’s largest
producer of naval stores-tar, pitch,
rosin and turpentine. In the modern era
it's among the nation’s largest produc-
ers of boats.

“As governor and as a native North
Carolinian, I am pleased to help sup-
port the growth of the state’s boating
industry, an industry with a heritage
that dates back 200 years,” says Gover-
nor Mike Easley. “This industry contin-
ues to grow in our state because com-
panies know they will find a business-
friendly climate and high-quality work-

ers who can help them succeed.”
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North Carolina is currently home to
109 boatbuilders (up from 75 in 1990),
including 37 custom sportfish builders
and two sailboat companies. What is it
about the state that attracts and fosters
such a concentration of boatbuilding?
The answers boil down to location,
incentives and workforce. Eighty-four
percent of the builders are located
along the coast and sounds, four per-
cent are in the Piedmont and 12 percent
are in western counties, near lakes.

“Many of those who fished for a liv-
ing a generation or two ago also built
their boats, so you had a good knowl-

edge base,” says Dudley Dawson, a
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Carolina-based naval architect and for-
mer vice president of Hatteras Yachts.
“As the state’s furniture industry began
to weaken, there was an abundance of
skilled cabinetmakers, and that’s a skill
that translates pretty well to boatbuild-
ing, particularly high-quality interiors.
The experience and the labor pool were
in the right place as the public’s interest
in bluewater sportfishing exploded.”
Mike Bradley is a program director
of North Carolina’s Small Business
and Technology Center specializing
in marine trade services. Boatbuild-
ing and recreational boating, he says,
are a billion-dollar industry in the
state supporting some 30,000 jobs in
more than 3,500 boating industry






